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Consolidated Apr-Sep

Key Points of 1H Results

[Sales]
Both overseas and Japan continued to recover.
Demand remained strong.
® Overseas : Record-high sales thanks to initiatives for robust industries and

special printer demand.

® Japan : Mixed recovery depending on market and industry. Consumables
recovered ahead of mechatronics.
m ® Overseas : Continued to perform well, but with a smaller increase YoY due to

drop-off in special demand for printers.

e Japan : Some markets recovered pre-pandemic levels amid continued recovery
in general.

[Profits]
Various risks emerged. Intended strategies were duly conducted.

e Rising costs (Components, raw materials, and shipping)
® Printer supply constraints

® Conducted strategic initiatives at the expense of temporary decline in GPM.

it e Made strategic investments for growth. Geared up sales activities.

WATO

W Key points of 1H financial results are as shown in the slide.
W Sales continued to recover both overseas and in Japan.
W Demand for our solutions is robust, and we have steadily captured this demand.

W Let me explain below that on a quarterly basis, the situations overseas and in
Japan differ.

W Overseas sales in Q1 reached a record high, driven by robust industries and by
special demand for printers. In Japan, markets and industries showed mixed signs
of recovery, and consumables recovered ahead of mechatronics.

W Overseas sales remained strong in Q2, but the YoY growth was moderate
compared to Q1 due to the dissipation of special printer demand in Q1. In Japan,
while the overall recovery continued, some markets have recovered to levels before
the pandemic. Results were in line with initial expectations.

W The key point of profits is that in Q2, the risks that may well affect results have
emerged. On the other hand, we steadily conducted activities focused on robust
industries and basic strategies such as investments for growth.

W The aforementioned risks include increases in the cost of electronic components
for printers, raw materials for labels, and shipping costs of products. In addition,

due to the lock -down by the spread of pandemic, there was a supply constraint due
to a significant decrease in operation at overseas printer factories.

W Strategy to focus on robust industries was steadily carried out, while GPM
temporarily declined due to the impact of product mix changes resulting from the
earlier recovery in the less profitable consumables. In addition, there was a
rebound in operating expenses due to higher levels of sales activities.

W To summarize, although sales grew in response to strong demand, risks with
impact on profits emerged from Q2, such as increases in manufacturing costs and
constraints on the supply of products.



Consolidated Apr-Sep

Summary

Consolidated
1H sales and operating income increased YoY.
Q2 sales increased while OI remained flat.

Auto-1ID Solutions Business (Overseas)

Sales and OI increased in 1H.

Sales increased in Q2 while OI was up slightly.

@ Base business: 1H sales and OI increased due to recovery in existing demand
and initiatives for robust industries.

®Primary Labels business: 1H sales and OI increased due to continued strong
sales to the daily life infrastructure industry.

Auto-ID Solutions Business (Japan)
1H sales and OI increased due to recovery in existing demand and
initiatives for robust industries.

Q2 sales were strong, but OI declined on higher costs and investments
for long-term growth.

WATO

W Highlights for 1H are as described in the slide.

W On a consolidated basis, sales and operating income increased YoY due
to focus on robust industries both overseas and in Japan. However, in Q2
alone, sales were firm, but Ol was flat due to increased costs and
investments for growth.

w Overseas sales and Ol in the Auto  -1D solutions business increased in all
regions.

W In the Base business, the retail market targeted in Europe and the U.S.
continued to be robust. In Asia, sales and Ol grew, mainly in the
targeted manufacturing market.

W Primary Labels business continued to perform well in the daily life
infrastructure industry.

W Sales and Ol also increased in Japan.

w Overall, the recovery continued, but with mixed results depending on
industries.

W In Q2 alone, despite strong sales, Ol declined due to higher costs and
increased investments for growth, as well as increases in import costs
due to the depreciation of the yen.



Consolidated Apr-Sep

Sales and OI by Business Segment

WATG

Consolidated

(incl. eliminations)

Auto-ID Total Sales
Soll.ltlons Operating
business Income
Total Sales
Overseas :
Operating
Income
Total Sales
Japan Operating
Income
Total Sales
: *
IDP business Operating
Income

Total Sales

Operating
Income

FY2021

Apr-Sep

60,261
2,762
25,284
1,873
34,977
888

)

FY2020
Apr-Sep
49,736 +21.2%
1,609
18,013
761
31,722‘ 7

847

+4.8%

136 -
-148 -
49,872 +20.8%

1,470 +89.0%

(Millions of JPY)

+18.9%
+73.9%
+34.1%
2.4x
+10.3%

+14.7%

+18.6%

+91.5%

*IDP business : Transferred all shares of Datalase to DatalLase Holdings Ltd in Sep 2020

W The main figures highlighted in the previous slide are shown in the

table.

W In 1H, consolidated sales and operating income exceeded targets by
6.3% and 15.8%, respectively, mainly due to higher sales and Ol in the

overseas business.



Consolidated Jul-Sep

Auto-ID Total Sales
Solutions Operating
business Income
Total Sales
Overseas -
Operating
| Income
Total Sales
Japan Operating
Income
Total Sales
: *
IDP business Operating
Income

Total Sales

Operating
Income

Consolidated

(incl. eliminations)

WATG

FY2021

Jul-Sep

30,084
1,001
12,354
698
17,729
303

)

0
30,084

1,073

Sales and OI by Business Segment

FY2020

(Millions of JPY)

YoY excl. FX

Jul-Sep impact
26,160 +12.9%
1,132 -5.9%
10,168 +21.5% +16.0%
683 +2.2% -0.9%
15,991 +10.9% +10.9%
448 -32.4% -13.6%
60 - -
-77 - -
26,221 +14.7% +12.6%
1,084 -1.0% +4.9%

*IDP business : Transferred all shares of Datal.ase to DatalLase Holdings Ltd in Sep 2020

W Here are sales and operating income for Q2 alone.

w In the Auto -ID solutions business, while sales rose, Ol declined due to
rising material and shipping costs of products.




Consolidated

Quarterly Sales & OI
(Millions of JPY)
s Sales Ol 1 e o ¢ OI 2: Auto-ID Solutions business only
(excl. IDP business & eliminations)

Sales FY2019 FY2020 FY2021 03
30,000 ; 3,000
20,000 - 2,000
10,000 1,000

0 0
Sales | 28463| 29411 29928| 28569| 23651 26221| 29,398 29,781| 30,177 30,084
Yoy +1.2% +3.7% -1.1% -2.9% -16.9% -10.8% -1.8% +4.2%| +27.6%| +14.7%
or1 1,514 2,028 2,103 1,815 385 1,084 2,307 2,069 1,706 1,073
Yoy +2.7% +8.5% +0.1%| -18.8% -74.5%| -46.5% +9.7%| +14.0% 4.4x -1.0%
o012 1,878 2,360 2471 2,047 476 1,132 2,213 2,083 1,760 1,001
Yoy +5.7% +3.8% -2.5%| -22.3%| -74.6%| -52.0%| -10.4% +1.8% 37X -11.5%
W This is the quarterly trend of consolidated sales and operating income.
w Ol in Q2 alone, including the IDP business, was -1.0% YoY. Excluding

the IDP business, which has had an operating loss, Auto -1D solutions
alone was -11.5%.

W This is attributable to cost increases in such things as raw materials as
explained on the "Summary" page.



Consolidated Apr-Sep

Consolidated Results
(Millions of JPY)

FY2021 FY2020 Chanae
Apr-Sep Apr-Sep 9 YoY

Net Sales 60,261 49,872 +10,389 +20.8%
Operating
Income 2,779 1,470 +1,309 +89.0%
Operating Income % 4.6% 2.9% +1.7pt -
Ordinary Income 2,695 1,231 +1,463 2.2x
Profit attributable to
owners of parent”! 1,;848 3,249 -1,401 -43.1%
Effective Tax Rate™2 25.7% - - -
EBITDA" 4,974 3,650 +1,324 +36.3%

Average exchange rates for Apr-Sep FY21: JPY 109.81 /USD, JPY 130.88 /EUR, Apr-Sep FY20: JPY 106.92/USD, JPY 121.33/EUR
FX sensitivity for FY21: JPY +459 million in sales and JPY +17million in OI for +1 JPY against USD and assuming all others move by the same ratio

*1,2 Profit attributable to owners of parent and Effective Tax Rate:
For FY2020, income tax related to the impairment loss at Datalase in FY19 was adjusted following the transfer of its shares in Sep 2020.

*3 EBITDA = Operating Income + Depreciation + Amortization
- Depreciation for Apr-Sep FY21: JPY 2,076 million Apr-Sep FY20: JPY 2,066 million
« Amortization for Apr-Sep FY21: JPY 117 million Apr-Sep FY20: JPY 113 million

W These are the consolidated results for 1H.
w Higher sales and Ol were mainly driven by overseas business.

W The main reason for the substantial decrease in net income YoY was
that in Sep. 2020, due to the transfer of all DatalLase's shares, the
Company posted in Q2 FY2020 an adjustment for corporate tax related
to the DataLase's write  -down in FY2019.



Consolidated Jul-Sep

Consolidated Results
(Millions of JPY)

FY2021 FY2020 Chanae
Jul-Sep Jul-Sep 9 YoY

Net Sales 30,084 26,221 +3,863 +14.7%
Operating _ _
Income 1,073 1,084 10 1.0%
Operating Income % 3.6% 4.1% -0.6pt -
Ordinary Income 1,051 613 +437 +71.3%
Profit attributable to
owners of parent’! 762 31036 2,274  -74.9%
Effective Tax Rate™ 21.3% - - -
EBITDA": 2,176 2,142 +33 +1.6%

Average exchange rates for Apr-Sep FY21: JPY 109.81 /USD, JPY 130.88 /EUR, FY20: JPY 106.92/USD, JPY 121.33/EUR
FX sensitivity for FY21: JPY +459 million in sales and JPY +17million in OI for +1 JPY against USD and assuming all others move by the same ratio

*1,2  Profit attributable to owners of parent and Effective Tax Rate:
For FY2020, income tax related to the impairment loss at Datalase in FY19 was adjusted following the transfer of its shares in Sep 2020.
*3 EBITDA = Operating Income + Depreciation + Amortization
- Depreciation for Jul-Sep FY21: JPY : 1,043 million Jul-Sep FY20: JPY 1,001 million
- Amortization for Jul-Sep FY21: JPY : 59 million Jul-Sep FY20: JPY 56 million

W These are consolidated results for Q2 alone.

w Although sales grew steadily compared to 1H in total, operating income
was flat due to cost increases.

W The reason for the sharp YoY decline in net income is the same as in
the previous slide.



Auto-ID Solutions Business (Overseas)

Overview

OI gains were limited against the backdrop of supply constraints on printers and soaring raw material

Sales increased in all regions due to recovery in existing demand and initiatives for robust industries.
E prices.

Total Sales
Gross Profit
Gross Profit %

Operating Income

Operating Income %

Total Sales
Gross Profit

Gross Profit %

Operating Income

Operating Income %

FY2021

Jul-Sep
12,354
3,992

32.3%
698
5.7%

FY2021
Apr-Sep
25,284
8,686
34.4%
1,873
7.4%

FY2020
Jul-Sep
10,168
3,572
35.1%
683
6.7%
FY2020
Apr-Sep
18,013
6,323
35.1%
761
4.2%

Change

+2,186
+420
-2.8pt
+14

-1.1pt

Change

+7,270
+2,362
-0.7pt
+1,112
+3.2pt

YoY
+21.5%
+11.8%

+2.2%

YoY

+40.4%

+37.4%

2.5x

(Millions of JPY)

excl. FX
impact
+16.0%

excl. FX
impact

+34.1%

2.4x

w From here on, we will explain each situation in Q2 alone.

W In Q2, overseas sales grew steadily and rose in all regions, but
operating income increased only marginally.

W This was mainly attributable to an increase in manufacturing costs and
a decrease in GPM due to a change in the product mix of consumables

and printers.




Auto-ID Solutions Business (Overseas)

Quarterly Sales & OI

(Millions of JPY)

Sales Sales pr—g) | oI
14,000 FY2019 | FY2020 | FY2021 400
12,000 ‘ 1,200
10,000 1,000
8,000 800
6,000 600
4,000 400
2,000 _ : 200

0 : : 0
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
Sales | 10867 10,739| 11,118 9,922| 7,844 10,168] 11,045 11,200 12,929 12,354
Yo¥ -0.4% +0.5%| -2.6%| -3.7%| -27.8% -53%| -0.7%) +13.8%| +64.8%| +21.5%
e 560 595 772 349 77 683 1,043 880 1,175 698
YOY | 112%)| -10.7%| +14.6% +1.4%| -86.1%| +14.8% +35.1%  2.5x| 15.1x| +2.2%
NATH

W This is the quarterly trend in the overseas business.

w Sales did not reach this year's Q1, but they were the second highest on
record.




Auto-ID Solutions Business (Overseas)
Breakdown by Business Segment

OI growth was limited due to constraints on printer supply and rising costs.
Primary Labels business: Sales increased due to robust sales to the daily life infrastructure industry.

E Base business: Sales increased, driven mainly by consumables in the targeted retail market.

OI decreased due to cost increases.

FY2021

FY2020

(Millions of JPY)

Change excl. FX

Jul-Sep Jul-Sep YoY Sobact
Base Total Sales 9,399 7,779 +1,620 +20.8% +14.5%
Operating Income 447 423 +24 +5.8% -0.7%
Primary Labels Total Sales 2,955 2,389 +565 +23.7% +20.9%
Operating Income 220 245 -24 -10.1% -7.4%
Eliminations Operating Income 29 14 +15 2.0x 2.0x
Total Total Sales 12,354 10,168 +2,186 +21.5% +16.0%
Operating Income 698 683 +14 +2.2% -0.9%

FY2021 FY2020

Change excl. FX

Apr-Sep Apr-Sep YoY Snpact
Base Total Sales 19,423 13,534  +5,888 +43.5% +35.0%
Operating Income 1,342 396 +945 3.4x 3.2x
Primary Labels Total Sales 5,860 4,478 +1,382 +30.9% +31.6%
Operating Income 486 345 +140 +40.7% +50.0%
Eliminations Operating Income 44 18 +25 2.4x 2.4x
Total Total Sales 25,284 18,013 +7,270 +40.4% +34.1%
Operating Income 1,873 761 +1,112 2.5x 2.4x

W This slide explains the trends in overseas Base and Primary Labels
business for Q2 alone.

W In the Base business, consumables sales grew in the Americas and
Europe due to a significant increase in logistics volume in the targeted
retail markets and a continued recovery in production by customers in
manufacturing in Asia.

W Sales of printers grew by capturing customer demand in the targeted
robust industries and by using air freights, despite supply constraints on
some models.

W Growth in operating income was limited due to an increase in the sales
mix of consumables with relatively low GPM, constraints on the supply of
printers, and rising raw material prices.

W In the Primary Labels business, sales grew thanks to the robust
performance of the daily life infrastructure industry and the rebound in
consumer activities as a result of the economic recovery, as well as
progress in customer cultivation activities, including the acquisition of
new projects from existing customers.

w The Company has long been working to reduce costs, but Ol declined
due to the impact of rising raw material prices in all regions.

10



Auto-ID Solutions Business (Overseas)

Quarterly Sales & OI (Millionss of JPY)
Base Sales Primary Labels Sales = Base OI «Primary Labels OI
Sales 01
FY2019

12,000 - : FY2020 : FY2021 1,000
10,000 A : : 800
8,000 -+ - 600
6,000 4 L 400
4,000 4 200
2,000 0

0 -200

Sales 8,539 8,286 8,758 7,794 5,755 7,779 8,499 8,976 10,023 9,399
g L -2.2%|  -1.6%| -3.9%| -6.8%| -32.6%| -6.1%| -3.0%| +15.2%| +74.2%| +20.8%
o1

577 517 740 348 -26 423 727 733 894 447

YO | 421.19%|  -3.9%| +9.2%| -27.1% - -18.2%|  -1.8% 2.1x - +5.8%
< | 5= 2,328 2,453 2,360 2,128 2,089 2,389 2,546 2,313 2,905 2,955
=
; oy +6.8%|  +8.3%| +2.5%| +9.7%| -10.3%| -2.6%| +7.9%| +8.7%| +39.1%| +23.7%
g L -33 61 61 6 100 245 270 139 266 220

o -|  -s8.3% 4.9x - - 4.0x 4.4x 22.0x 2.6x|]  -10.1%

W This is the quarterly trend overseas by segment.

W Base business sales were the second highest on record following Q1.
On the other hand, as explained in the previous slide, the YoY growth in
operating income was limited due to the rise in various costs.

W Primary Labels business sales were at a record high, while OI declined
YoY due to rising costs.
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Auto-ID Solutions Business (Overseas)
Breakdown by Region: The Americas

Base business: Logistics volume increased in the brisk U.S. retail market. Sales increased, driven by
consumables. OI decreased due to supply constraints on printers and rising costs for

consumables.

E Primary Labels business: Sales increased by capturing demand in the daily life infrastructure industry.

OI growth was limited due to higher raw material costs.

(Millions of JPY)

FY2021 FY2020 ch
Jul-Sep Jul-Sep ange YoY bl
impact
B Total Sales 2,970 2,660 +309 +11.6% +8.0%
ase -
Operating Income 3 170 -167 -97.8% -97.6%
Primary Labels Total Sales 643 498 +145 +29.2% +34.3%
- Achernar
- Pratolar Operating Income 76 72 +3 +4.7%  +21.7%
= Total Sales 3,614 3,159 +454 +14.4% +12.1%
Operating Income 79 243 -163 -67.2% -62.0%
FY2021 FY2020 Change
T exd.FX
Apr-Sep Apr-Sep YoY e
B Total Sales 6,429 4,442 +1,987 +44.7% +41.5%
ase
Operating Income 255 126 +129 2.0x 2.0x
Primary Labels Total Sales 1,292 876 +415  +47.4%  +58.2%
= Achernar
- Prakolar Operating Income 193 75 +118 2.6x 3.1x
Total Total Sales 7,721 5,318 +2,402 +45.2% +44.2%
o |
Operating Income 448 201 +247 2.2x 2.4x

w From here, we will explain Q2 results overseas by region.
w In the Americas, sales were up and Ol down in Q2 alone.

w In the Base business, consumables sales to major customers in the
robust retail market grew significantly, while supply constraints restricted
sales of printers.

W We are working to pass on cost increases to customers in response to
rising prices of raw materials such as raw paper, and the effects are
expected to be felt from 2H onwards.

W SG&A expenses rose YoY due to brisk sales activities.

W Primary Labels business continued to enjoy strong demand resulting in
sales and OI growth.

w Ol growth was limited, however, due to higher costs and forex impacts,
despite efforts to pass on costs.

12



Auto-ID Solutions Business (Overseas)
The Americas: Quarterly Sales & OI  yjjonsofpv)

Base Sales Primary Labels Sales —Base OI =—=Primary Labels OI
Sales
4,000 - FY2019 FY2020 FY2021
3,000 -+
2,000 4
1,000
0
Q1 Q2 Q3
S 2,797|  2,714|  2,811| 2,664| 1,781 2,660 2,794| 3,140, 3,458 2,970
g Y 2.0%| +2.8% -7.6% 3.2%| -36.3%| -2.0%| -0.6% +17.8% +94.2%| +11.6%
g o
174 117 149 42 _44 170 232 156 251 3
vy 41x|  17.0x 3.8x 445.6%| +54.8% 3.6x -97.8%
o 577 586 497 536 378 498 571 576 648 643
2 vov
3 +5.6% +0.4%| -15.2%|  -2.5%| -34.5%  -15.0%| +14.9%  +7.3%| +71.4%| +29.2%
E
H Ok 17 60 38 27 2 72 89 93 117 76
Yo | Lg86.3%| +76.8% 3.2x|  -1.1%| -85.4%  +19.8% 2.3% 3.4x|  45.0x|  +4.7%

13

W This is the quarterly trend in the Americas.

W Primary Labels business sales were the second highest ever, after Q1
this FY, reflecting strong demand.
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Auto-ID Solutions Business (Overseas)

Breakdown by Region: Europe

Base business: Sales increased due to initiatives for strong-performing industries, such as food
supermarkets, and recovering sectors, such as restaurants.

OI decreased due to constraints on printer supply and rising costs.

Primary Labels business: Sales increased due to deeper cultivation of existing businesses such as food

and beverages at Okil in Russia. OI decreased due to cost increases in raw materials.

(Millions of JPY)

FY2021 FY2020
Jul-Sep Jul-Sep Change YoY ‘*mw—
l | impact
Base Total Sales 2,391 2,000 +391 +19.5% i +13.2%
ritttirs Yo 20 56 -36  -63.8%  -60.2%
Primary Labels rotai sates 2,311 1,801 +420 +22.2%{ +17.3%
o Oparatiog Tacome 144 172 28|  -16.3% -19.7%
Total Sales 4,703 3,802] +811  +20.8%  +15.2%
Totnt sctoy o 164 228 64| -28.0%  -29.7%
FY2021 il chonge o
Apr-Sep Apr-Sep YoY et
Bace Yot Sales 5,138 3,454 +1,684 +48.8%  +36.6%
Operating Income 136 -29 +166 - =
Primary Labels Total Sales 4,568 3,602, +966| +26.8% +25.1%)
e Operating tncome 293 270 +22  +8.4%  +7.0%)
Total Total Sales 9,707 7,056 +2,650 +37.6%  +30.8%
it Nciion 429 240  +189 +78.6%

+73.0%

W Europe saw higher sales and lower Ol in Q2 alone.

W In the Base business, sales increased by capturing demand from
targeted supermarkets and the restaurant industry.

w In particular, demand for printers and labels expanded in preparation
for the enforcement of food labeling regulations in the UK, while like in
the Americas, there was a supply constraint on printers, an increase in
raw material prices, and an increase in SG&A expenses YoY in Europe as

well.

W Primary Labels business performed well, as in the Americas, but Ol
declined due to higher costs stemming from a manufacturing capacity
upgrade in line with business expansion and an increase in SG&A

expenses.

14



Auto-ID Solutions Business (Overseas)

Europe: Quarterly Sales & OI (Millions of JPY)

Base Sales Primary Labels Sales - Base O - Primary Labels OI

Sales FY2019 FY2020 FY2021 or
3,000 - 5 : 200
2,500 : : 150
2,000 A ;80
1,500 A 0
1,000 -50
500 4 -100

0 -150

Sales

2,386 2,066 2,205 2,264 1,453 2,000 2,137 1,996 2,746 2,391
= oy +3.1%| 4.4%| -5.4% -0.7%| -39.1%|  -3.2%|  -3.1%| -11.8%  +89.0%| +19.5%
# o1
109 26 85 129 -86 56 94 20 115 20

s -0.8%| -10.7%| +61.7%| +11.1% . 2.2x|  +9.6%| -84.2% - -63.8%
| L= 1,751 1,867 1,862 1,591 1,711 1,891 1,974 1,737 2,256 2,311
3.
g Yoy +7.2%| +11.1%| +8.6% +14.6%|  -2.3%  +1.3%| +6.0%| +9.2%  +31.9%| +22.2%
E e -51 0 22 -21 98 172 180 45 149 144
“n

el - - 36.2x - - - 8.0x -l +51.8%| -16.3%

15

W This is the quarterly trend in Europe.

W Primary Labels business sales were at a quarterly record high,
reflecting strong demand as in the Americas.




Auto-ID Solutions Business (Overseas)
Breakdown by Region: Asia/Oceania

OI increased in line with increased sales.

(Millions of JPY)
FY2020
Change
Jul-Sep YoY excl.FX
Impact

Total Sales 3,117 +919 +29.5% +21.0%
Base
ti
peang 196  +227 2.2x 2.0x
Income
Giange YoY excl.FX
Impact
Total Sales 5,638 +2,217 +39.3% +28.8%
Base
Operating
300 +650 3.2x 2.9x
Income
WAT®

E Base business: Sales increased at all sales subsidiaries, driven particularly by those in China.

W In Asia and Oceania, sales and Ol increased in Q2 alone.
W In the Base business, sales grew at all sales subsidiaries.

W Recovery was led by the targeted manufacturing industries, with
automobiles and electrical and electronic components performing strongly.

W By sales subsidiary, in addition to China and Argox in Taiwan, sales
were particularly strong in Thailand, Indonesia, and New Zealand.

W Thanks to the impact of higher sales, the operating income margin
improved 4.2 percentage points, from 6.3% to 10.5%
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Auto-ID Solutions Business (Overseas)

Asia/Oceania: Quarterly Sales & OI

(Millions of JPY)

Sales Sales o) | oI
5,000 FY2019 5 FY2020 5 FY2021 800
4,000 | 600
3,000 ; .
L 400

2,000 [
1,000 200

0 : 0

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

Sales 3,355 3,504. 3,740 2,365. 2,520 3,117. 3,567 3,839 3,817. 4,037
W o -5.8% =-3.2% -0.1% -13.9% -24.9% -11.1% -4.6% +34.0% +51.5% +29.5%
8

B 294 374 504 176 104 196 401 556 527 423

oN -9.4% -25.5% -24.7% -49.7%7 -64.5% -47.6% -20.5% 3.2xA 5.1x 2.2
WATG

W This is the quarterly trend in Asia and Oceania.

W Sales reached a record high on a quarterly basis thanks to the focus on
the manufacturing market where SATO can leverage its strengths.
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Auto-ID Solutions Business (Japan)

Overview
E Sales increased on continued recovery overall. GPM declined due to increase in printer

sales with relatively low gross profit as a result of strategic initiatives for robust industries.

OI decreased due to higher shipping costs and investments for growth.

(Millions of JPY)

FY2021 FY2020 Change
Jul-Sep Jul-Sep YoY
Mechatronics Sales 7,337 6,319 +1,017 +16.1%
Consumables Sales 10,405 9,672 +733 +7.6%
Total Sales 17,729 15,991 +1,737 +10.9%
Gross Profit 8,203 7,613 +590| +7.8%
Gross Profit % 46.3% 47.6% -1.3pt -
Operating Income 303 448 -145  -32.4%
- Operating Income % | - 1.7%|  2.8%  -11pt| -
FY2021 FY2020 Change
Apr-Sep Apr-Sep YoY
Mechatronics Sales 14,076 12,496 +1,580 +12.6%
Consumables Sales 20,932 19,226 +1,705 +8.9%
Total Sales 34,977 31,722 +3,254| +10.3%
" Gross Profit 16,450 14,953 + 1,496. +10.0%
Gross Profit % 47.0% 47.1% -0.1pt -
| Operating Income 888 847 +40| +4.8%
| Operating Income % | 2.5% - 27%  -oapy -

Mechatronics: Hardware (e.g., printers, automaticlabelers, scanners, hand labelers), software and maintenance services.

Consumables: Products such as variable information labels, RFID tags, primary labels (product labels) and ribbons.
Note : Total Sales is sum of mechatronics, consumables, and others.

w In the Japan business, although there were one
scale projects in the same period of the previous FY, demand in robust

industries was strong enough to result in an increase in sales.

W The degree of recovery in each market by industry remains mixed.

w Growth in printer sales to industries with relatively low prices, such as

supermarkets, brought mechatronics GPM lower, as the Company
strategically stepped up efforts in robust industries.

W SG&A expenses rose due to higher shipping costs stemming from
increased air freights to meet requested delivery schedules by customers,

and a rebound in operating expenses, resulting in a decline in Ol in Q2

alone.

-off demand and large
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Auto-ID Solutions Business (Japan)

Quarterly Sales & OI

(Millions of JPY)

Salie Sales )|
20,000 - FY2019 FY2020 FY2021
15,000 4
10,000 4
5,000 -
0
Q1 Q2 Q3 Q4
=il 17,495| 18,578| 18,709 18,578 15730 15991| 18,352 18490 17,248| 17,729
oY +24%| +57% 0.1%| -24%| -10.1%| -139%| -19%| -0.5%| +9.6%| +10.9%
e 1,318 1,765 1,698 1,697 399 448 1,170 1,203 585 303
pox +7.7%| +9.8% 8.7%| -259%| -69.7%| -74.6%| -31.1%| -29.1%| +46.7%| -32.4%
YAT®

o1

- 2,500

2,000
1,500
1,000
500

0

W In Japan, sales increased but operating income decreased QoQ due to
an increase in various costs, as explained in previous slides.
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Auto-ID Solutions Business (Japan) Apr-Sep

N.B.: Market segmentation revised in FY2021. Figures for FY2019 and FY2020 have been retroactively adjusted.
(Millions of JPY)

: Mechatronics : Consumables *% indicates YoY change
Manufacturing Logistics Retail
+12.9% .39
15,000 - 8,000 17,313 -13.1% 6,000 Dam *9A%
' 7,174 / 4,989 5,319
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Health Care Food & Beverage Public
+13.5%
6,000 6,000 1,500 +27.1% 4367
4,242 -15.2% +10.5% 4,036 -10-1% -1.4% -
4,000 3,599 3978 4 000 3,627 3,577 1000 { 947 749
! 655
e 2,614
2,000 2,357 2,000 301 2,941 2,907 500 705
1,532 549 617
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SATH FY19 FY20 FY21 FY19 FY20 FY21 Y19 FY20 FY21

W 1H trends by market saw recoveries in logistics, retail, and the public
sector to match FY2019 levels or higher.

w On the other hand, the recovery in the manufacturing and healthcare
markets, which have relatively high GPM, is expected to take time.

W Key points by market will be explained in the following slides on Q2
alone.
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Auto-ID Solutions Business (Japan)

Sales by Vertical 1/2
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Due to the rapid increase in demand for
semiconductors, related chemical and
electronic component industries have
performed well. Meanwhile, production in
the automobile and steel industries has
been stagnant.

Consumables grew significantly YoY,
capturing the needs of robust industries.
Mechatronics sales also grew significantly
due to the need to respond to labor
shortages and to improve efficiency.

Various industries responded to the
expansion of the EC market and
continued stay-home demand. Demand
increased for automation and
digitization.

Consumables grew as the wholesale
industry accounting for a large proportion of
sales responded to stay-home demand.
Mechatronics grew significantly due to
needs for automation and digitization, such
as receipt and shipment management.

Strong performance in grocery
supermarkets and EC continued.
Demand increased for automation in
industries to improve store work
efficiency and to enter the EC market.

Consumables declined due to shorter
opening hours at specialty stores
offsetting demand in strong industries.
Mechatronics increased significantly due
to needs in response to labor shortages
in robust industries.

W Sales for each market in Japan are as follows.

W Manufacturing: Electronic components and chemicals performed well in
both consumables and mechatronics, while automobiles, electrical
machinery and steel struggled, particularly in mechatronics, due to a
shortage of components such as semiconductors.
w Although the number and amount of business negotiations in the
manufacturing market are similar to those before the pandemic, the
degree of recovery in investment appetite remains mixed for each
company even in same industries.

W Logistics: Both consumables and mechatronics grew due to a

continuing increase in logistics volume driven by the brisk e

industry and firm demand for automation and digitization.

-commerce

W Retail: Mechatronics grew significantly, as supermarket performance
remained robust and demand for automation continued due to labor

shortages in retail industries shifting to e

-commerce.
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Auto-1ID Solutions Business (Japan)

Sales by Vertical 2/2

: Mechatronics

: Consumables

Health Care
2,500 ~ 2,357 -18.5% +7.5% 2,
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Business Outpatients to medical institutions have
environ- been recovering. Demand remains firm
ment overall, including efficient management
of medical devices and measures to
address labor shortages.
SATO Consumables increased due to higher
perfor- demand from medical equipment
mance manufacturers and hospitals.
Mechatronics declined due to the
absence of large orders from the
pharmaceutical industry last FY despite
sales recovery to hospitals.
WATO

*% indicates YoY change
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Demand for traceability and operational
efficiency has been increasing against
the backdrop of legal compliance and
increased awareness of quality control.

Consumables declined slightly due to
drop-off in stay-home food demand
seen last FY despite general recovery.
Mechatronics declined despite recovery
in restaurants due to the absence of
large-scale orders booked last FY.

1,000
800
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400
200
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Jul-Sep
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Overall business environment remained
stable.

Consumables increased due to
accumulation of new orders.
Mechatronics grew significantly due to
orders from large customers.

W Healthcare: Consumables used by medical device manufacturers and
hospitals grew as the number of outpatients to hospitals which enjoys a
high percentage of sales recovered. Mechatronics declined due to the
absence of large -scale business orders for the pharmaceutical industry in
the previous FY.

W Food: Despite an overall recovery trend, consumables declined slightly,
and mechatronics to a larger extent due to reduced customer activities
as a result of the State of Emergency. However, business negotiations for
traceability and operational efficiency are increasing against the backdrop
of legal compliance requirements and heightened awareness of quality
control.

W Public sector: The business environment remains stable, but results are
affected by trends in large orders. Consumables rose as a result of
multiple new projects. Mechatronics grew significantly due to orders from
large customers.
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Consolidated

Dividends
Interim dividend tof 35 FY2017 FY2018 FY2019 Fy2020 | Y2021
nterim dividend payment of 35 yen (Forecast)
Is scheduled. EPS 121.5yen 112.5yen -56.1yen 385.9yen 118.9yen
ROE 7.6% 6.9% -3.6% 24.4% 6.7%
(JPY per share) 2252& ratic 53% 62% = 18% 59%
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W With regard to dividends, after comprehensively considering

investments that contribute to future growth and the securing of reserves
that are deemed necessary to cope with uncertainty, the Company plans

to continue paying a stable dividend, totaling JPY 70 for FY2021,

consisting of an interim dividend of JPY 35 and a year -end payment of
JPY 35.



FY2021 Consolidated Forecasts

Full year sales target revised upward while others left unchanged

(Millions of JPY)

Figuresin Apr-Sep Oct-Mar FY2021
parentheses are
initial plans. Results YoY Targets YoY Targets YoY
Net Sales 60,261 +20.8% 61,738 +4.3% 122,000 +11.9%
(56,700) (60,300) (117,000)
Operaiing 2,779 +89.0% 3,620 -173% 6,400 +9.4%
ncome (2,400) (4,000)
Ly 2,605  22x 3,504 -183% 6,200 +12.3%
(2,300) (3,900)
Profit attributable
to owners of 1,848 -43.1% 2,151 -77.8% 4,000 -69.1%
parent (1,500) (2,500)
<Reference>
*
EBITDA 10,163 <FY2020 10,800 +6.3%
* EBITDA=0Operating Income + Exchange rates assumed in FY21 forecast : JPY 110/USD, JPY 131/EUR
Depreciation + Amortization Average exchange rates for Apr-Sep FY21 :JPY 109.81 /USD, JPY 130.88 /EUR
Average exchange rates for FY20 1 JPY 106.10/USD, JPY 123.75/EUR 4
W These are the consolidated forecasts for FY2021 ( Figures in

parentheses are initial plans

)-

w For the full FY, sales were revised upward, while operating income and
other profits were left unchanged.

W This means for 2H, sales were revised upward, while Ol and other
profits were revised downward. Sales are expected to grow due to

continued robust demand, while forecasts for operating income and other
profits incorporate risks that were not foreseen at the beginning of the FY.
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Consolidated Oct-Mar

Factors behind forecast of OI decline YoY and countermeasures

Demand remains strong, but unexpected costs have surfaced.
Short and medium to long-term countermeasures have been put in place.

0Ol decline factors . Countermeasures

Printers
Higher manufacturing costs (Soaring component prices and procurement of substitutes
due to semiconductor shortage and unstable operation of suppliers)

Printers
Rising costs (Increasein use of air freights to meet customer demands)

Labels
Rising costs of raw materials (Increase in pricesof pulp)

Higher R&D costs with expansion of strategic investment scope (DX investment)

‘ Countermeasures to curb impact of OI decline factors

® Further focus on robust industries and applications. Expand sales of
high-value-added solutions and printers including replacements.

® Pass on cost increases, reduce costs, and optimize SG&A expenses.

® Enhance profitability in Japan.

WNATO

w Here are factors behind the outlook for an Ol decline in 2H and short
and medium to long -term countermeasures.

W Explained below are the costs that were not expected at the beginning
of the FY as factors behind the forecast for a decline in profits.

W What relates to printers is an increase in manufacturing and shipping
costs. Details are described on the next slide.

W Regarding labels, prices of raw materials such as raw paper are rising.

W SG&A expenses are expected to increase due to the wider scope of the
strategic DX investment.

W There are 3 measures to deal with these unexpected costs.

W The first is to accelerate proposals of high -value -added solutions to
industries that have performed well as we have been doing since the
previous FY. Examples will be discussed later. In addition, we will work to
expand sales of printers by accelerating replacement, which tend to
deliver quick results.

W Second, we intend to move forward with passing on cost increases and
to wisely control SG&A expenses.

W The third point is to strengthen the profitability of the Japan business,
which has been in the works since 2H of the previous FY. This is an effort
to transform ourselves into a company structured to withstand
unexpected circumstances such as the recent one, not only for this FY
but also for the future.
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Consolidated Oct-Mar

Factors behind forecast of OI decline YoY (printers)

External factors related to printers and their impact on SATO

[External factors] [Impact on SATO]

AT
Strong demand 5 Increase in
shipping costs

Decrease in

>
>

Pandemic 5 capacity utilization
lock-downs Shortage of
existing
Spot purchase of 5
components, | cgmp';nents and 5 Increase in.
Semiconductor It_)nger lead i manufacturing
shortage —> times costs
Securing Reconfiguration
alternative of motherboards
components

and materials

WNATO

W Regarding the outlook for a decline in profits for 2H mentioned on the
previous slide, factors related to printers are shown here. The left side

shows external factors, and the blue portion shows the impact on SATO.

W Increases in shipping and manufacturing costs stem from 3 external
factors: strong demand, lock  -downs, and shortage of semiconductors.

W Lock-downs directly leads to reduced capacity utilization of our plants
in Malaysia and Vietnam, leading to higher shipping costs from using air

freights to meet delivery demands.

W Lock-downs have affected not only our factories but also the supplier
factories, causing reductions in the supply of existing parts and materials
and longer delivery times. This leads to a decrease in the operation of

our factories.

W Shortages in semiconductors have caused the decrease in supply and
longer delivery times of existing components, leading to a decrease in the
operation of our plants, the purchase of components whose market

prices have soared, and the securing of alternative ones.

W The purchase of these components will increase manufacturing costs,
and the securing of alternative parts will also require a change in mother

board design, which also leads to an increase in manufacturing costs
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W This section shows the expected impact of factors and countermeasures discussed
earlier in terms of scale and timeframe, and explains them separately in terms of gross
profit and SG&A expenses.

W Overall, factors accountable for the decline in profits are expected to expand in 2H but
the main ones to recede thereafter, and the effects of countermeasures are expected to
grow largely after Q4.

W The details are as follows.

w For gross profit, higher manufacturing costs of printers will have a major impact. The
impact has been felt in Q2 and will likely increase in 2H, and may continue into FY2022.

W Raw material price increases for labels are also expected to weigh significantly. The
impact has emerged in Q2 and may rise further in 2H and continue thereafter.

W The first countermeasure is to create new business leads through the proposal of
high -value -added solutions and to close them in a timely fashion by enhancing the
prospects. At the same time, we will focus on replacing printers to enjoy benefits at an
early stage. The impact of these measures are moderate, and the effects are expected
to gradually emerge from Q3 and peak for FY2021 in Q4.

W The second is the passing on of cost increases to customers and cost reduction of
printers and labels. This impact is significant, and we intend to expand activities in steps.

W As for SG&A expenses, there is a medium impact expected from an increase in
shipping costs for printers. Impacts are seen from Q2 and expected to peak in 2H with
little lasting damage.

W The impact of expanding the scope of strategic investments is likely to be medium,
and is expected to occur only in 2H of this FY.

W The countermeasure here is the efficient execution of SG&A expenses, and the
Company will undertake multifaceted initiatives such as scrutinizing and reviewing
development costs and improving efficiency by innovating work styles. The impact is
thought to be large, and the urgent scheme is limited to 2H. However, we will continue
to focus on strengthening the profitability of the Japan business going forward.
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