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Consolidated Apr-Jun

Summary

® Consolidated sales and OI decreased YoY due to worldwide
economic slowdown resulting from the spread of the novel
coronavirus.

® Overseas, sales and OI decreased.
Both sales and OI decreased in the Base business due to
significant restrictions on sales activities.
Sales in the Primary Labels business decreased as business
with industries that support essential infrastructure could
not fully compensate for sluggishness elsewhere—although
OI increased mainly due to reduced cost to sales ratio.

@ In Japan, sales and OI decreased due to an overall slowdown
in economic activity.

® Commercialization of IDP business remains under
consideration.

WAT®»

w Summary of our financial results are as described here.



Consolidated Apr-Jun

Sales and OI by Business Segment
(Millions of JPY)

FY2020 FY2019 YoY excl. FX

impact
Auto-ID Total Sales 23,575 28,363 -16.9% -14.5%
Solutions .
. Operating
business T 476 1,878 -74.6% -75.5%
Total Sales 7,844 10,867 -27.8% -21.6%
Overseas :
Operating
e 77 560 -86.1% -83.1%
Total Sales 15,730 17,495 -10.1% -10.1%
Japan 0 :
perating
Thea 399 1,318 -69.7% -72.3%
Total Sales 75 100 -24.6% -20.4%
IDP business .
Operating
Income -70 -394 - -
Total Sal -16.9% -14.59
Consolidated 00 al Sales 23,651 28,463 6.9% 5%
(incl. eliminations) perating
Income 385 1,514 -74.5% -75.8% .

W Sales decreased 4.8 billion yen year  -on-year, while operating
income decreased 1.1 billion yen.

w Due to the overall appreciation of the yen, foreign exchange
impact was roughly negative 700 million yen in sales and positive 19
million yen in operating income.




Consolidated Apr-Jun

Consolidated Results
(Millions of JPY)

FY2020 FY2019 Change Yoy

Net Sales 23,651 28,463 -4,812  -16.9%
Operating _ _
Income 385 1,514 1,128 74.5%
Operating Income % 1.6% 5.3% -3.7pt -
Ordinary Income 618 1,338 -720 -53.8%
Profit attributable t
r:w:n:rsrcl)fl:):rest ? 213 842 -629  -74.7%
Effective Tax Rate 53.0% 31.8% +21.3pt
EBITDA "1 1,507 2,978 -1,471  -49.4%

Average exchange rates for Apr-Jun FY20: JPY 107.63/USD, JPY 118.59/EUR, Apr-Jun FY19 JPY 109.90/USD, JPY 123.49/EUR
FX sensitivity for FY20: JPY +400 million in sales and JPY +3 million in OI for +1 JPY against USD and assuming all others move by the same ratio
(Based on FY19 actuals)

*1 EBITDA = Operating Income + Depredation + Amortization

~Depreciation for Apr-Jun FY20: JPY 1,064 million Apr-Jun FY19: JPY 1,240 million

~Amortization for Apr-Jun FY20: JPY 57 million Apr-Jun FY19: JPY 224 million (ind. 150 mil. for Datalase) *2
*2 Full value of Datalase's goodwill was written off in FY19 Q4.

W There was a n on-operating profit of 230 million yen.
W We had no extraordinary profit or loss. Net profit for the quarter
was 213 million yen, a decrease of 630 million yen year -on-year.



Auto-ID Solutions Business (Overseas)

Overview

Apr-Jun

- Sales decreased due to significant restrictions on sales activities and

due to negative FX impact.

- OI decreased overall, mainly due to decreased sales in the Base business.

FY2020
Total Sales 7,844
Gross Profit 2,751
Gross Profit % 35.1%
Operating Income 77
Operating Income % 1.0%
AT

FY2019

10,867
3,784
34.8%
560
5.2%

Change

-3,023
-1,033
+0.2pt

-482
-4.2pt

(Millions of JPY)

excl. FX
impact
-27.8% -21.6%

-27.3%

YoY

-86.1% -83.1%

W Overseas, sales decreased by 3 billion yen due to significant
restrictions on sales activities and customer store closures.
W Operating income decreased 480 million yen mainly due to lower

sales in our Base business.




Auto-ID Solutions Business (Overseas) Apr-Jun
Breakdown by Business Segment

Base business: Sales and OI decreased mainly due to significant restrictions on sales activities in
markets and industries which comprise a large portion of sales.

Primary Labels business: Sales and OI increased on a local currency basis as sales were supported
by business with customers in industries that maintain essential infrastructure such
as food & beverage and pharmaceuticals.

(Millions of JPY)

excl. FX
e impact
Total Sales 5,755 8,539 -2,784 -32.6%  -29.5%
Base Operatin
el -26 577 -604 - -
Income
ori Label Total Sales 2,089 2,328 -238 -10.3% +7.6%
rimary Labels :
Operating 100 -33  +134 - -
Income
Eliminations Total Sales 3 16 -12 -75.8% -
Total Sales 7,844 10,867 -3,023 -27.8% -21.6%
Total R
ot 77 560 -482 -86.1% -83.1%
Income
WATO

W In our Base business, sales and profit decreased as we were
severely impacted by lockdowns in each country.

W Inour Primary Labels business, sales and profit increased on a
local currency basis, supported by business with customers in
industries that support essential infrastructure.




Auto-ID Solutions Business (Overseas) Apr-Jun
Breakdown by Region: The Americas

Base business: Sales and OI decreased mainly due to the impact of store closures in the retail
industry which comprises a large portion of sales for our US subsidiary.

Primary Labels business: Sales and OI increased on a local currency basis for Achernar in
Argentina, supported mainly by demand from customers in the food and beverage
industries. On the other hand, sales and OI decreased on a local currency basis for
Prakolar in Brazil whose brisk performance in pharmaceuticals could not fully
compensate for poorly performing segments such as cosmetics.

(Millions of JPY)

FY2020 FY2019 QOENGE axcl EX
YoY .
impact
Total Sales 1,781 2,797 -1,016 -36.3% -33.6%
ase operating -44 174 -219 - -
. Income
Primary Labels Total Sales 378 577 -198 -34.5% -4.3%
- Achernar -
Operat
Rk obr e 2 17 -14  -85.4%  -59.8%
Total Sales 2,159 3,374 -1,214 -36.0% -28.6%
Total Operating
-42 192 -234 - -
Income
NATw

W In our Base business in the Americas, sales and profit decreased
mainly due to a severe drop in consumables orders resulting from
retail store closures.

W In our P rimary Labels business, sales and profit increased on a
local currency basis for Achernar in Argentina, supported mainly by
demand from customers in the food and beverage industries. On the
other hand, sales and profit decreased on a local currency basis for
Prakolar in Brazil whose brisk performance in pharmaceuticals could
not fully compensate for poorly performing segments such as
cosmetics.




Auto-ID Solutions Business (Overseas)
Breakdown by Region: Europe

Apr-Jun

Base business: Sales and OI decreased due to the impact of store closures in the retail industry
which comprises a large portion of sales.

Primary Labels business: Sales increased on a local currency basis due to increased needs from
customers who comprise a large portion of sales such as those in the food and
alcoholic beverage industries. OI increased due to sales growth and reduced cost to

sales ratio.
(Millions of JPY)
FY2020 FY2019 Change | Yoy T excLFX |
impact

Total Sales 1,453 2,386 -933 -39.1% -36.3%

Base :
o -86 109  -195 - -

i | Income |

Primary Labels Total Sales 1,711 1,751 -40 -2.3% +11.5%
- Oull Cuereting 98 51 +149 - -

« X-Pack Income
Total Sales 3,164 4,137 -973 -23.5% -16.1%

Total ;
Sparsiiig 11 57 -46 -79.8% -60.5%

Income

WATW

w Similarly to the situation in the Americas, sales and profit

decreased in our base business in Europe due to the impact of store
closures in the retail industry, which comprises a large portion of

sales.

W In our Primary Labels business, sales at Okil in Russia increased on
a local currency basis due to stay  -home consumption fueling greater
needs by customers who comprise a large portion of sales such as

those in the food and alcoholic beverage industries. Profit increased

due to sales growth and reduced cost to sales ratio.




Auto-ID Solutions Business (Overseas) Apr-Jun
Breakdown by Region: Asia/Oceania

Base business: Sales and OI decreased mainly due to a slowdown in manufacturing.

Sales remained flat YoY in China where economic activities resumed
earlier than elsewhere.

(Millions of JPY)

Change
excl.FX

Impact

YoY

Total Sales 3355 -834 -24.9% -21.2%
Base
Operating 204 -189 -64.5% -63.8%
Income
WATH

(ea}

W In Asia and Oceania where many of our customers are manufacturers,
we were significantly impacted by the slowdown in production activities
resulting in lower sales and profit.

W Sales remained virtually flat year  -on-year in China which resumed
economic activities relatively  early.



Auto-ID Solutions Business (Japan)
Overview

Sales declined due to slowdown in overall economy and delayed business
dealings behind restrictions on sales activities.

OI decreased due to sales decline and lower gross profit margin as a
result of unfavorable product mix. Impact on OI was mitigated, however,
with reduced SG&A.

(Millions of JPY)

FY2020 FY2019 Change
YoY
Mechatronics Sales 6,176 6,954 777 -11.2%
Consumables Sales 9,554 10,540 _986 -9.49,
Total Sales 15,730 17,495 -1,764. -10.1%
Gross Profit 7,339 8,740 -1,400 -16.0%
Gross Profit % 46.7% 50.0% -3.3pt
Operating Income 399 1,318 —919. -69.7%
Operating Income % 2.5% 7.5% 75.0pt.

NATY

W In Japan, sales decreased as business dealings slowed due to the
overall economic slowdown and restrictions on sales activities.

W Ripple effects from US -China friction which slowed manufacturing
activities contributed heavily to lower sales of consumables, which
comprise a large portion of total sales.

W In addition to lower sales, profit also decreased due to lower gross
profit margins from adverse produce mix. However, we mitigated
operating profit losses by curtailing SG&A expenses.




Auto-ID Solutions Business (Japan)

Sales by Vertical [1]

Apr-Jun

(Millions of JPY)

1 Mechatronics *1 : ex-Retail

: Consumables  *% indicates YoY change

Manufacturing Logistics Retail /Apparel ™!
+5.7% +6.8%
6,000 1 5347 5513 5,000 - 4376 111% 2,500 - F20% AL
’ -22.2% 4,099 ! 3,889 2,016 2,068 2,096
4,287 4,000 A 2,000 4
4,000
! 3477 3,000 2,936 1,500 1 oo, 1,326 133
2,870 2,924 2,788 ! ’
2,000 A+ 1,000 A
2,000 - '
L3 e 10009 fi74 1440 4404 001 Bes lac pe
0 0 0

FY18 FY19 FY20 FY18 FY19 FY20 FY18 FY19 FY20

Production was sluggish in many

Business industries including automotive,
Environ-
ment

Growth in mechatronics sales abated as
SATO sales were delayed or stagnant. Needs
were robust for automated labeling and
RFID. Sales in consumables decreased
due to sluggish production activities,

Logistics volume increased due to briskness
in e-commerce from stay-home
consumption. Labor shortages became even
more conspicuous.

Although needs for automation grew due to
labor shortages in 3PL, mechatronics sales
decreased due to a slump in wholesale for
restaurants and apparel. Despite increased
logistics volume from strong e-commerce

Sales were brisk mainly in supermarkets and
drug stores. Specialty stores bided their time
as nonessential consumption and inbound
demand slumped.

Mechatronics sales grew amidst larger
orders along with needs for HACCP solutions
and automated labeling. Consumables sales
slowed due to slumping demand for labels
and other SATO products at specialty stores,

performance, consumables sales fell due to
sluggish performance in wholesale,

NATY
10

w Details by vertical in Japan are as follows.

W In manufacturing, production by customers was sluggish. Sales
decreased particularly due to slower sales in mechatronics.

W In logistics, volume increased in sectors such as e -commerce, but
sales decreased due to postponed  business dealings in mechatronics.
W In retail and apparel, sales were significantly impacted by store
closures of specialty stores but still increased due to large volume

orders in mechatronics, as well as brisk business with supermarkets

and drug stores.

10



Auto-ID Solutions Business (Japan) Apr-Jun

Sales by Vertical [2]

(Millions of JPY)

: Mechatronics : Consumables  *% indicates YoY change
Health Care Food & Beverage Public
+1.9% o
2,000 7 1806 1,840 127% 2,000 - 14% 1,000 4
1,606 1,584 1,562 ; 4080
1,500 A+ 1,500 A 4 800 - +54.7%
583 609
1,272 1,275 600 -32.4%
1,000 A L154 1,000 1 1,242 1,221 394
1,155 400 4 301
447
500 A 500 A 200 295
534 564 451 i 307
342 341 252
ol W = B BB |F s B
Fy1i8 FY19 FY20 FY18 FY19 FY20 FY18 FY19 FY20
Outpatients at medical institutions Sales were brisk in food and beverage The overall business environment remained
Business decreased due to fears of the production due to demand for compliance stable, Business dealings in areas such as
E"':';:t“ coronavirus, and logistics volume with regulatory changes. Conversely, sales operational efficiency and asset management
decreased in the market as a whole, slumped for restaurants. increased.
As a result of the above, business has Business slowed in both mechatronics and Mechatronics sales grew due to large-volume
SATO slowed for both mechatronics and consumables as food and beverage orders. Consumables remained flat.
consumables. production for restaurants and business
with restaurants slumped.
AT

W In health care, new business deals are proceeding mainly for the
pharmaceutical industry, but sales decreased due to a decline in
outpatients.

w In food and beverage, sales decreased due to significant impact
from slumping business in restaurants and in food and beverage
production for restaurants.

W In the public sector, sales increased due to large -volume orders in
mechatronics .

11



IDP Business Apr-Jun

Overview

Commercialization of IDP business remains under consideration.

(Millions of JPY)

FY2020 FY2019 Change excl. X

YoY impact
Total Sales 75 100 -24 -24.6% -20.4%
Gross Profit 58| 67 -9 -13.4% -
Gross Profit % 77.5% 67.5% +10.0pt - -
Operating Income -70| -394 +323 - -

Operating Income % - - - - -

NATY

W In IDP business, we reduced operating losses by 320 million yen
year -on-year with eliminated  amortization expenses after impairment
of goodwill and by curtailing SG&A expenses.

12



Consolidated

Monthly sales trends by region

o Japan

-10%

Business dealings for this fiscal year and beyond are increasing after bottoming
out in May as sales activities and customer operations gradually restart.

FY20 Apr - Jul: YoY % changes

Asia/

Oceania
-20%

Europe

Overseas
-30%

The Americas
-40% S

-50%

April May June
WATH

July

W This slide shows year -on-year sales from April through July by

region.
wWWe believe Japan s state of
in other countries caused May to be the trough in sales.

W The June rebound in Japan was due to large -volume orders

emergency

secured last year. Otherwise, the recovery trend would be more

gradual.

W In the Americas and Europe, consumables orders are recovering

since June from retail customers who comprises a large portion of

sales.

W In Asia where many of our customers are in manufacturing, we
believe recovery will take longer than in Europe and the Americas.

W With various tools shifting more of our sales activities online,

business dealings have been increasing since June. Many of these will
take time to close, so resulting sales will most likely be recorded in

the following quarter or thereafter.

13



Auto-ID Solutions Business (Japan)
Key initiatives following the coronavirus outbreak

Manufacturing Logistics Retail /Apparel Health Care Food & Beverage
Target industries

Machinery & electronic = E-commerce, 3PL, Hospitals, Food
components, etc. parcel delivery Simri s pharmaceuticals manufacturing
Challenges by market
( Safety/sanitation control ]
(Contactless operation] [ Automation ] [ Digitalization ] | Automation )

Tracking location AGV* HACCP solutions Tracking location HACCP solutions
& health status & route navigation Supermarkets | & hand sanitation Food manufacturing
Machinery B 3PL I Hospital . -
L] 1 G
Steel, metal dnagh l ‘ :
Q bl i R e ) an
1 7 = "ﬂ = e "1

' . = y =
r 0 j\’“u (‘I)) __“.9.])‘ //\45 -89 —-—— ‘

(@:D)]
; Automatic carton Standardizing store = Automatic labeling Auto-labeling robots
Automotive y " A
sealing & labeling operations Food manufacturing

RFID

Machinery & electronic Pharma-

components Parcel Supermarkets ceuticals -
E-commerce dellvery |
b ( 3 ‘s
i"f’v{ i jﬁi ﬂ \/ SaTo App Storage ﬂf@»i ﬁ

Zn]
*AGV: Autornatecl Gmded Vehicles 14

il pﬂ

W Having listened to our customers, we have narrowed down the
actions that should be prioritized in the coronavirus pandemic in each
mar ket and industry and displayed them
w Here we will introduce the growing needs in each market in Japan,
along with the solutions to address them.

W In manufacturing, there is an increased need to protect the health
and safety of employees, in addition to combating persistent labor
shortages. Inquiries are increasing for solutions that use positioning
technology and RFID to improve operational efficiency and
productivity, and to perform tasks without physical contact in order to
protect employees from heatstroke and infections.

W In logistics, similarly to manufacturing, there are now needs to
maintain distance between employees in addition to dealing with
labor shortages. Needs for automation are increasing as a key to
boost productivity and ensure employee safety by introducing
handcart robots to reduce workers and implementing devices such as
automatic labelers.

W In retail as well as food and beverage, business dealings are brisk
for solutions that add health condition management for employees to
existing HACCP solutions.

W In health care, we are aggressively addressing needs for
automated labeling in the pharmaceutical industry since business
dealings with hospitals are currently not proceeding due to the
coronavirus pandemic.

14



Auto-ID Solutions Business (Japan)

Offering precisely the right solutions for customers’ on-site operations that have
come to face issues following the coronavirus outbreak

e.g. Logistics, e-commerce Automation

— — Ssarve fanpecary Avtige e i . S
P LR A RS S &N u S e - gy

ot ek ey b ey

——— T

“$ od Az B

NAT®

15

W Amongst numerous on -site operations, we are determining which
ones must immediately be addressed for coronavirus pandemic -
related problems and proceeding with business dealings accordingly.
W The dotted red boxes show examples of solutions that SATO is
providing in e -commerce distribution centers.

W The scope of what can be automated before and after the process
of boxing products has expanded, thus making it possible to work
faster and with greater accuracy. Additionally, since there are more
automated ways to move things around, we are utilizing these to

help reduce strain on workers and boost efficiency.

W In all these cases, we are meeting needs for work processes that
avoid physical contact because of the capability to adjust workforce.

15



Auto-ID Solutions Business (Overseas)
Key initiatives following the coronavirus outbreak

Manufacturing

Retail /Apparel Food & Beverage -2 A

Target industries
Supermarkets, convenience stores, . machin ..";‘f;’t",ﬂffi";um onents
4 ’ Food manufacturing, fast food S ehacautials ¢

off-price retailers*

medical equipment
Challenges by market

—

Safety/sanitation control

( Automation
( Traceability
( Food waste J
Contactless Labeling individual HACCP solution ~ Auto-labeling machine  RFID
packages oy i
A\
0y
g \ 'g = {'{
Optimizing Auto-labeling robots  Tamper-evident labels, food labels \ Automatic 8
store operations o —— | labeling A

=
e ) 95

*Retailers who provide outdated brands or off-the-season items at discounts

W K| = u

W Overseas we are also working on similar initiatives to those in
Japan.

W Having listened to our customers, we are building solutions for
newly -added challenges with coronavirus, tailored to business
practices in each region.

w Our headquarters in Japan is providing extra support to advance
global business dealings with a sense of speed. This includes sharing
industry -specific solutions globally.

16



Auto-ID Solutions Business (Overseas)
Key initiatives following the coronavirus outbreak: The Americas

Country v USA B
Activity v Retail stores and restaurants tentatively reopened in
FY20 Q1 updates May
Overseas sales v Customers visits are possible upon their requests
by region Target industries/ v/ Supermarkets (Contact less, food labels)
;r‘_’gc'jfgt‘f”s and v Off-price retailers (Automation)

Base

The Americas
Primary labels

Countries v Argentine Brazil {SY
Activity v Argentina is still in lockdown. Achernar continues producing and
updates selling labels for food & beverage and everyday goods that are

permitted to carry on operating.

v Prakolar in Brazil also continued operating during the lockdown
that was in place until early June. Business with pharmaceuticals
is brisk -

8 3 gapAgs -f."b
Target v Essential industries = - ’ h T .
industries = MR i
WATw e \ - ::_a_!{-

W In the Americas, our sales activities are mainly conducted online,

but we are traveling out for business d:¢
w Consumables orders from large existing retail customers have

recovered to about 70 to 80% of the previous year.

W In Argentina, sales activities are ongoing even during the lockdown .

This includes new orders mainly in essential industries.

17



Auto-ID Solutions Business (Overseas)
Key initiatives following the coronavirus outbreak: Europe

Countries v ST LA
Germany - UK aﬁ France l I
FY20 Q1 Activity v Retail stores and restaurants tentatively reopened
Overseas sales — updates in June
by region v Customer visits, in general, are not possible
Target v Supermarkets, convenience stores (Contactless,
industries/ food labels, operation optimization)
applications v Food manufacturing (HACCP, automation,

and products traceability, food waste)

v Fast food (Tamper-evident labels, food labels)

Europe
Primary labels Base
Country v Russia =
Activity v Okil in Russia continued operating during the
~ updates lockdown that was in place until early June,

producing and selling labels for food & beverage
and everyday goods

NAT®

a - = :ﬁ”.f
Target v Essential industries , Hg"' Ll
industries ﬁ{ B3 lJ #
Sl o P et

W For our Base business in Europe, we are preparing contact -free
solutions derived from  HACCP solutions.

W In addition to the existing business that addresses food labeling
regulations, the increase in deliveries and take -out orders due to the
coronavirus pandemic has led to more business dealings for related
printers and consumables.

w OKil in the Primary Labels business has many high -end customers.
Their sales have been strong in labels for alcoholic beverages, food

and beverage, and everyday goods, and they are continuing to

approach new customers.

18



Auto-ID Solutions Business (Overseas)
Key initiatives following the coronavirus outbreak: Asia/Oceania

Country v China

Activity ¥ Operating as normal, but production has slowed in manufacturing

updates (particularly automotive) due to decreased exports FY20 Q1
Target ¥ Automotive, machinery & electronic components (RFID, Overseas sales
industries/ automation, traceability) bv region
applications ¥ Food manufacturing (HACCP, automation, traceability, food waste)

and products

East Asia (incl. ARGOX)

Southeast

Countries v

Thailand === Singapore
India o Vietnam

Asia Asia/

Oceania

Activity v Customer visits are not possible in Singapore or India Oceania (Base only)
updates v Operating as normal in Thailand and Vietnam, but production has
slowed due to decreased imports and exports
Target v Automotive, machinery & electronic components (RFID,
industries/ automation, traceability)
applications ¥ Pharmaceuticals, medical equipment (Automation, traceability)
and products v Food manufacturing (HACCP, automation, traceability, food waste)
Countries v Australia New Zealand £
* .
Activity ¥ As parts of Australia have gone back into lockdown, activities are
updates mostly conducted from home. New Zealand is operating as normal
Target v Off-price retailers (Automation)
industries/ ¥ Food manufacturing (HACCP, automation, traceability, food waste)
applications
AT

W In East and Southeast Asia, sales slumped in our main market of
manufacturing, but sales to the consumer goods industry increased

due to demand for food and beverage and stay -home consumption.
w Going forward, we are targeting the food and beverage production
industry as we expect increasing needs for solutions such as food
product labeling and management of expiration dates.

19



Consolidated

Outlook for FY20

Japan and overseas businesses to gradually recover from Q2

Outlook on sales for FY20

Japan
(FY19)

- Japan
(FY20)

Overseas
(FY19)

’ — Overseas
) P T T (FY20)

Q1 Q2 Q3 Q4

NAT®

w Currently we believe that our business both in Japan and overseas
will recover gradually from the second quarter onward. However, the
recovery is not likely to reach previous year levels.

W On the other hand, needs for visualization of information will
certainly increase. Automation of operations is also certain to
progress in all markets and industries.

w The knowledge and experience we have accumulated in
visualization and automation from our solutions over the years are
particularly suited to the societal changes caused by the coronavirus.
W We believe that timely proposals of solutions to our customers to
deal with the societal changes will drive our business recovery.

W Since the global economic circumstances remain too unclear to
formulate any credible guidance at this point, we will withhold
announcement of our business performance forecast. SATO intends

to announce it with  the financial results for the first half.



Appendix

Performance data

SATO terminologies

WATY

Pages 22-37
Pages 38-41
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Auto ID Solutions Business Apr-Jun
Sales and OI by Region (Millons of JPY)

[" Japan ™ The Americas M Europe M Asia/Oceania

Sales

28,363 FY19

23,575 Fy20

Operating Income  *Ratio excludes eliminations.

1,878 Fy19

476 FY20

OI Ratio FY19 Japan : 7.5%, Overseas : 5.2%

WATw

FY20 Japan: 2.5%, Overseas : 1.0% 2




Auto ID Solutions Business Apr-Jun
Sales by Vertical

| Manufacturing Logistics | Retail/Apparel*! || Health Care || Food & Beverage | Public [I] Others

Overseas * Main sales subsidiaries only. Factories & primary label companies not included.

FY19

FY20

Japan
FY19 27.8%
FY20 28.0%

*1 Retail/Apparel: ex-Retail

23



Consolidated

Quarterly Sales & OI
(Millions of JPY)

o Sales — Ol 1 « » o OI 2: Auto-ID Solutions business only
(excl. IDP business) o1
Sales FY2018 _ FY2019 _FY2020
30,000 : 3,000
20,000 2,000
10,000 1,000
0 0

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

Sales 28118 28,371 30,272 29,417 28,463 29,411 29,928 28,569 23,651
Yo +4.9%  +12%|  +0.3%  +3.7%  +12%  +3.7%  -1.1%  -2.9%  -16.9%
or1 1,473 1,869| 2,000 2,235 1,514 2,028 2,103 1,815 385
YoY +73.1% +9.7% -0.9% +42.0% +2.7% +8.5% +0.1% -18.8% -74.5%
or2 1,777 2,274|  2,534] 2,635 1,878 2,360 2,471 2,047 476
Yof | 1443%  +9.6%| +0.8%| +40.6%  +5.7%  +3.8%  -2.5% -22.3%| -74.6%
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Consolidated

Major Gains/Losses in OI

Excludes exchange rate effects

<€

>

Apr-Jun

(Millions of JPY)

+326 +19
+770 385
-1,803
-441
FY19 Net Sales Gross Profit, SGRA SG&A FX FY20
etc. (Auto-ID (IDP Impact
solutions Business)
AT Business)

25
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Auto-ID Solutions Business (Overseas)

Quarterly Sales & O1I

(Millions of JPY)

Sales Sales —OI OI
12,000 FY2018 FY2019 Eszozo 1,200
10,000 ! 1,000
8,000 800
6,000 600
4,000 400
2,000 200

0 0

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

Sales | 15910 10,686 11,419 10,298 10,867 10,739 11,118 9,922 7,844

NS +8.2% +1.6%| +1.7% -4.2% -0.4%| +0.5% -2.6% -3.7% -27.8%

o1 553 667 674 344 560 595 772 349 77

YOY | L40.8% -8.6%| +1.6% +236.8% +1.2%| -10.7% +14.6%| +1.4% -86.1%
AT

26
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Auto-ID Solutions Business (Overseas)

Quarterly Sales & O1I

(Millions of JPY)

Base Sales Primary Labels Sales =Base 01 ===Primary Labels OI
Sales FY2018 FY2019 FY2020 oI
10,000 - ; 800
8,000 600
6,000 400
4,000 - 200
2,000 0
o -200
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
Sales
8,730 8,421 9,118 8,359 8,539 8,286 8,758 7,794 5,755
g o +10.2% +0.8% +1.5% -3.9% -2.2% -1.6% -3.9% -6.8% -32.6%
ol 477 538 678 478 577 517 740 348 -26
o +39.9% -21.0% -3.3%  +1768.8%| +21.1% -3.9% +9.2% -27.1% -
Sales
7 2,180 2,264 2,301 1,939 2,328 2,453 2,360 2,128 2,089
g oy +0.8% +4.8% +2.9% -5.9% +6.8% +8.3% +2.5% +9.7% -10.3%
g el 112 146 12 -107 -33 61 61 6 100
| Yov ‘ ‘ ' ' '
° +141.7%| +457.4% - - - -58.3%| +388.8% - -
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Auto-ID Solutions Business (Overseas)
Major Gains/Losses in OI

Excludes exchange rate effects

>

Apr-Jun

(Millions of JPY)

-16
~ -887 ‘ |
FY19 Net Sales Gross Profit, etc SG&A FX Impact FY20

WATw
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Auto-ID Solutions Business (Overseas) Apr-Jun

Sales and OI by Business Segment/Region
(Millions of JPY)

Base [1l Primary Labels [/l The Americas M Europe M Asia/Oceania
Sales

10,867 FY19 78.6% - FY19

7,844 20 73.4% - FY20

Operating Income *Ratio excludes eliminations.

10.7%

106.2
560 9 FY19
%
77 FY20 -36.5% Fy20
15.8%
oI ratio: FY19 The Americas : 5.7%, Europe : 1.4%,
FY19 Base : 6.8%, Primary Labels : N/A% Asia/Oceania : 8.8%
FY20 Base : N/A, Primary Labels : 4.8% FY20 The Americas : N/A, Europe : 0.4%,

Asia/Oceania : 4.1% 29

29



30



